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Abstract 
The purpose of this research is to know the strategy of Public Relations who applied by 
Business Service Division PT Telkom in the implementation of INDISchool events and to know 
the implementation of INDISchool events as management corporate image strategy. The 
methodology used was a qualitative method by collecting primary and secondary data. 
Validating of the data is using triangulation techniques and methods. While the data analysis by 
reductions, display data and verifications.   The result, that the Public Relations strategy who 
applied by the Business Service Division less maximal to the target customer, seen from lack of 
understanding of how to use the product. Conclusion, the Public Relations strategy who applied 
by Business Service Division is publications, events, image and social responsibility. There are 
barriers from the events have been held, that is public feel this events has been done by the 
competitors. Solutions to overcome the barriers is by involve other parties in the 
implementations of the event like using a event organizer, sponsor and the subordinate 
companies. 
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Abstrak 
Tujuan penelitian ialah mengetahui strategi Public Relations yang diterapkan oleh Divisi 
Business Service PT Telkom dalam pelaksanaan event INDISchool ini serta mengetahui 
pelaksanaan event INDISchool sebagai pengelolaan citra perusahaan. Metodologi yang 
digunakan ialah metode kualitatif dengan pengumpulan data primer dan sekunder. Keabsahan 
data menggunakan teknik trianggulasi sumber dan metode. Serta analisa data dengan reduksi, 
penyajian dan verifikasi. Hasil penelitian, bahwa strategi Public Relations yang diterapkan oleh 
Divisi Business Service kurang maksimal bagi publik sasarannya, terlihat dari kurang 
pemahaman tentang INDISchool mengenai cara penggunaan produk tersebut.  Simpulan, strategi 
Public Relations yang diterapkan oleh Divisi Business Service ialah publikasi, event, image serta 
social responsibility. Terdapat kendala dari event yang diadakan, yakni publik merasa event ini 
sudah pernah dilakukan oleh pesaing perusahaan. Solusi untuk mengatasi hambatan dengan 
melibatkan pihak lain dalam pelaksanaan event seperti penggunaan event organizer, sponsor 
serta anak buah perusahaan. 
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